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Interviews for this study were conducted on the SSRS Omnibus from October 12 - 17, 2021, among a nationally representative sample
of 1,010 respondents age 18 and older. The margin of error for total respondents is +/-3.72 percentage points at the 95% confidence
level and the design effect is 1.45.

The SSRS Omnibus is a national, weekly, dual-frame bilingual telephone survey. Each weekly wave of SSRS Omnibus consists of 1,000
interviews, of which 800 are obtained with respondents on their cellphones, and a minimum of 35 interviews completed in Spanish.
Sample provided by MSG. For more information visit www.ssrs.com or contact info@ssrs.com.
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