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Key takeaways 

• h a l f  o f  a d u lt s  ( 5 2 % )  p l a n  t o  

c e l e b r a t e  H a l lo w e e n  t h e  s a m e  

a s  i n  p r e v i o u s  y e a r s .

• T h r e e  i n  t e n  ( 3 0 % )  w i l l  

c e l e b r a t e  l e s s  a n d  n e a r ly  o n e  

i n  t e n  ( 8 % )  w i l l  c e l e b r a t e  

m o r e .  

• G e n  Z  a n d  M i l l e n n i a l  a d u lt s  a r e  

m o r e  l i k e ly  t o  s a y  t h e y  p l a n  t o  

c e l e b r a t e  m o r e  ( 1 2 %  v s .  8 %  o f  

G e n  X ,  a n d  3 %  o f  B o o m e r s )

• H a l f  o f  p a r e n t s  o f  c h i l d r e n  

u n d e r  1 8  ( 5 1 % )  a r e  v e r y  o r  

s o m e w h a t  c o n c e r n e d  t h e i r  

c h i l d  w i l l  g e t  s i c k  f r o m  C O V I D -

1 9 ;  4 9 %  a r e  n o t
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Considering the COVID pandemic:



A m o n g  t h o s e  w h o  p l a n  t o  h a v e  c a n d y  

f o r  t r i c k - o r - t r e a t e r s ,  

72% 
w i l l  w e a r  a  p r o t e c t i v e  m a s k

Trick-or-treat

6 1 %  W i l l  H A V E  C A N D Y  
F O R  T R I C K - O R -T R E A T E R S
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1 9 %  w i l l  g o  t r i c k - o r - t r e a t i n g

A m o n g  t h o s e  c e l e b r a t i n g  H a l l o w e e n

26% 23%
4%

Gen Z/ Millennial Gen X Boomers

Households With 

Children

37%

Households Without 

Children

11%

A m o n g  p a r e n t s  w h o  p l a n  t o  c e l e b r a t e  

H a l lo w e e n ,  n e a r ly  t w o -t h i r d s  s a y  t h e i r  

c h i l d/ c h i l d r e n  w i l l  g o  t r i c k - o r -t r e a t i n g
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w e a r  a  p r o t e c t i v e  m a s k .
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ssrs omniboos
S P OT LI GHT
O C T O B E R  2 0 2 1

methodology

D i d  y o u  li k e  t h i s  r e p o r t ?  T h e n  le t ’ s  g e t  s o c i a l !

Interviews for this study were conducted on the SSRS Omnibus from October 12 - 17, 2021, among a nationally representative sample

of 1,010 respondents age 18 and older. The margin of error for total respondents is +/-3.72 percentage points at the 95% confidence

level and the design effect is 1.45.

The SSRS Omnibus is a national, weekly, dual-frame bilingual telephone survey. Each weekly wave of SSRS Omnibus consists of 1,000

interviews, of which 800 are obtained with respondents on their cellphones, and a minimum of 35 interviews completed in Spanish.

Sample provided by MSG. For more information visit www.ssrs.com or contact info@ssrs.com.

C li c k  o n  t h e  i m a g e s  t o  f o l lo w  u s

A n d  j o i n  o u r  m a i li n g  li s t f or  m on t h ly  i n s i g h ts
C l i c k  h e r e  

Note about the Research: “Households with Children” refers to adults who reported that there are people under age 18 in

their household. “Parents” is the subset of that group that reported being the parent of a child/children under the age of 18.

https://www.facebook.com/ssrs.research/
https://twitter.com/ssrs_research
https://www.linkedin.com/company/ssrs-social-science-research-solutions/
https://www.instagram.com/ssrs_research/
https://ssrs.com/subscribe-to-our-mailing-list/

