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Generation Z (Ages 12-24)

How do they see themselves?

How do they consume media?

What do they share with peers?




Age composition of U.S. population older than 12
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Ethnic composition

SOURCE: AMERICAN COMMUNITY SURVEY

AGE 12-24 AGE 25+
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Hispanic 16%

24%
White
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13%
Black .
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62% Other
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Who are Gen Z, according to Gen Z?
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What represents Gen Z2?

Music/Art/Culture Connections

Food Aspirations
Politics/Beliefs Meaningful Places
Rest Animals

Gender Identity Sports/Fitness
Character Traits Education
FECiBs Video Games

Clothing/Brands



How do Gen Z consume media?




Currently Ever Watch Live Streamed Video Games

TOTAL U.S. POPULATION 12+
% SAYING YES

“Do you currently ever watch live, streamed video
games on services such as Twitch, YouTube Live,
Facebook Live, or Mixer?”

13

Age 12-24 Age 25+
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Audiobook Listening

TOTAL U.S. POPULATION 12+
% EVER LISTENED TO AN AUDIOBOOK

Age 12-24 Age 25+
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% WHO CURRENTLY USE STREAMING VIDEO
(e.g., Netflix, Hulu, Disney)

Age 18-24 Age 25+

SOURCE: EDISON RESEARCH ONLINE GENERAL POPULATION SURVEY, ONLINE U.S. POPULATION 18+
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Smartphone Ownership

TOTAL U.S. POPULATION 12+
% OWNING A SMARTPHONE

Age 12-24 Age 25+
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~“Share of Ear

Share of Time Spent Listening to Audio by Device

®

SMARTPHONE OTHERS

Age 13-24

"
-

Age 25+
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Share of Ear

Share of time spent listening to audio sources

STREAMING
AM/FM RADIO D YOUTUBE SIRIUSXM OTHERS

Age 13-24 15 35 24

Age 25+

AM/FM RADIO INCLUDES OVER THE AIR AND RADIO STREAMS
YOUTUBE FOR MUSIC AND MUSIC VIDEOS ONLY
STREAMING AUDIO INCLUDES PURE PLAYS SUCH AS PANDORA, SPOTIFY, AND OTHERS
EDISON RESEARCH SHARE OF EAR ® Q2 2022
OTHERS INCLUDE TV MUSIC CHANNELS, AUDIOBOOKS, AND OTHER AUDIO SOURCES
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Share of Ear

Audio Listening by Content Type (HH:MM)

Spoken Word
Music Audio

Age 13-24 4:29
Age 25+ 4:10
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Share of Ear

Music genre listened to most overall

Hip-Hop/R&B [ 25
Top 40/Hit Music [T 16
Alternative Rock [Ery— 14
Country [e—_10,,
Classic Rock RS e 13
Dance/Electronic/EDM == 6 m Age 13-24
Christian IR 3 m Age 25+
Spanish/Latin %4
Classical Blm s
Soft Rock Hf3
Oldies Bl 10
Jazz Bl 3

Other g8

% indicating music genre
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Listening to AM/FM Radio in the Last Week

TOTAL U.S. POPULATION 12+
% LISTENED TO AM/FM RADIO IN THE LAST WEEK

AM/FM RADIO INCLUDES BOTH OVER-THE-AIR AND ONLINE

Age 12-24 Age 25+
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Audio Sources Currently Ever Used in Car

BASE: HAS DRIVEN/RIDDEN IN CAR IN LAST MONTH; (A18-24: 80%; A25+:84%)
% USING AUDIO SOURCE IN CAR

AM/FM radio
Owned digital music

CD player W Age 18-24

W Age 25+
Online audio

Podcasts

SiriusXM
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Monthly Podcast Listening

TOTAL U.S. POPULATION 12+
% LISTENED TO A PODCAST IN THE LAST MONTH

Age 12-24 Age 25+
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How Do You Discover Podcasts Most Often?

U.S. WEEKLY PODCAST LISTENERS
% SAYING METHOD

SEARCHING YOUTUBE

rm
1

1

SOCIAL MEDIA POSTS
B Ages 18-24

SEARCHING THE INTERNET W Ages 25+

RECOMMENDATIONS FROM
FRIENDS AND FAMILY

RECOMMENDATIONS FROM OTHER
AUDIO PROGRAM HOSTS
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Social Media Usage

TOTAL U.S. POPULATION 12+
% USING ANY SOCIAL MEDIA

Age 12-24 Age 25+
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Social Media Brand Usage

TOTAL U.S. POPULATION 12+

% USING SOCIAL MEDIA BRAND

Instagram
TikTok

Snapchat
B Age 12-24
M Age 25+

Facebook

Twitter

Pinterest

LinkedIn

3
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Social Media Brand Used Most Often

BASE: U.S5. 12+ SOCIAL MEDIA USERS

- ©

Age 12-24

Age 25+
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[Share five examples of things your
would share with your friends]
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Things Gen Z share:

Personal photos or experiences Sports

Memes to express emotions Social media trends & account
Music Politics/Beliefs

Shopping Animals

Recipes Humor

Video Game References






Stranger Things I 90
Tattoos I 90
Meditation I 30
Radio mmm 20
Roller Skating I 70
Your Parents I 70
80s Music I 70
YouTube I 70
Marvel I 70
Memes H——— 60 C O O L
Star Wars e 60
Starbucks I 60
Podcasts I 60
Thrift Shops I 50
Millennials I 20
Dungeons and Dragons N 30
Designer Clothing pmmmsm 20
Veganism/Vegetarianism pummsss 20

Legal Marijuana gy 10
Virtual School/Hybrid Work from home

0
Snapchat |
TikTok 0
Influencers
Selfies |

-10 B Bitcoin
-10 B Karaoke

20 Y Facebook
CRI NG E 20 B Elon Musk

-40 I NFTs
-60 I TikTok Dances
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Generation Z

How do they see themselves?

How do they consume media?

What do they share with others?




Generation /Z

They are diverse and open minded

They consume media digitally

(Unless influenced by older generations or environment)

They have a lot on their minds




What can you do for Gen Z?

Provide context around the important issues and events in their lives

Find the right “meme” that expresses the feeling
Be one of the places they can go to relax

Consider music as a gateway

Try not to be cringe — be authentic
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