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Share of Ear

On average, Americans spend

3hours 46minutes

per day listening to audio

=dison Raesearch Share of Ear ® 2020



Share of Ear

Americans’ 13+ Audio
Listening by Content Type

2 nours 54 minutes

per day listening to music

=dison Research Share of Ear ® 2020 @dimn
resoorch
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Study Methodology

- In January/February 2020, Edison Research conducted national online survey of 3,159
Americans age 12 and older

- Survey offered in both English and Spanish

- Data weighted to national 12+ U.S. population figures
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Importance of Keeping Up-To-Date with Music Py THE INFINITE D1

BASE: U.5. ONLINE POPULATION AGE 12+

Very Somewhat
important important
‘“How important is it to learn 24% 43%

about and keep up-to-date
with music?”

Mot at all
important
33%
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New-Music Seekers: s
O of those age 12+ in the U.S. say it is
“very important” to learn about
o and stay up-to-date with music
Age 12-34: Age 35-54: Age 55+
35% 25% 10%
say it is "very important” say it is “very important” say it is “very important”
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‘ . Py THE INFINITE DIA
Demographics of New-Music Seekers ol YT

BASE: U.5. ONLIMNE POPULATION AGE 12+ WHO SAY IT IS "VERY IMPORTANT™ TO STAY UP-TO-DATE WITH MUSIC

Men
53%

Age 35-54
3%

Women AQE 55+
47% 2304
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. . Moy THE INFINITE
Demographics of New-Music Seekers l

BASE: U.S. ONLINE POPULATION ACE 12« WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

White
61%
Hispanic/
Latino
20%
African-
American
Other Asian 14%

2% 3%
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Social Media

Among New-Music Seekers
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New-Music Seekers: .
Social Media Brand Usage

BASE: U.S. ONLINE POPULATION ACE 12« WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

AEDIA BRANTE

Facebook | 77
R = e————
snapchat | -7

Twitter | -

Pinterest | -
Whatsapp | EEEEE =

Linkedin | -5

TikTok |
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MEW-MUSIC SEEXERS

New-Music Seekers: ;ﬂ"u,,"““‘. INFINITE DA

Social Media Brand Used Most Often

BASE: U.S. SOCIAL MEDIA USERS WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

- ® 4 O E8e0...

43 pA

New-Music
Seekers 12+

Age 12-34 27 26 BNERN 10 2 5 s B

Age 35-54

Age 55+ 79 9 2 4 218
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New-Music Seekers: ,psn.k“m"’| INFINITE
Sharing Music Updates through Social Media

BASE: U.S. ONLINE POPULATION ACE 12« WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

Yes
53%

“Do you currently ever share updates on the
music you are listening to with friends and
family through social media?”

No
47%
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New-Music Seekers: J!!m!"li;,"}!' _. e
Amount of Audio Listening through Headphones/Earbuds

BASE: U.5. ONLINE POPULATION WHO SAY IT IS5 *VERY IMPORTANT" TO STAY UP-TG-DATE WITH MUSIC

ALL OF AUDIO MOST HALF SOME NOMNE
LISTEMING OF IT OF IT OF IT OF IT
New-Music 20
Seekers 12+
Age 12-34
Age 35-54
Age 55+
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Audio Brands

Among New-Music Seekers
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New-Music Seekers: ‘!ff'f"'n.iim THI ' Al
Audio Brand Awareness

BASE: U.S. ONLINE POPULATION ACE 12+ WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

“ AWARE OF AUDIO BRAND

Spotify NG 52
Pandora NG B
iHeartRadio |GG 76
Amazon Music I 74
Apple Music NG 73
Google Play NG 72
SoundCloud NG 62
Napster I o4
Tidal I 2
[RRTeIICH el B — s —— L
Tuneln Radic 1NNEGNGEGEGEGEGEGEGEGEGEGEEEE 24
NPR One IINNENENEGEGEGEGEGEGNG_— 2>
Deezer NG 23
LiveXLive, formerly Slacker NN 12
AccuRadic N 10

eieQIch
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New-Music Seekers: l"”"ﬁ.,mll,l
Audio Brands Listened to in Last Month

BASE: U.S. ONLINE POPULATION ACE 12« WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

ISTENED TO AUDIO BRAND IN LASTMONTH

36

Pandora

Google Play 31

Amazon Music 29

Apple Music 28

iHeartRadio 27

SoundCloud 26
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New-Music Seekers: (" THE INFINITE DAl
Audio Brands Listened to in Last Month (Age 12-34)

BASE: U.S. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

llu'

‘||rl

W LISTENED TO AUDIO BRAND IN LAST MONTH

Spotify
Pandora
Google Play
Amazon Music
Apple Music
iHeartRadio

SoundCloud

58

m Age 12-34
Age 35-54

Age 55+
N 3]
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New-Music Seekers: ﬂr:hh.::l' THE INFINITE DIAl
Audio Brands Listened to in Last Month (Age 35-54) S—

BASE: U.5. ONLIMNE POPULATION WHO SAY IT IS *VERY IMPORTANT" TO STAY UP-TC-DATE WITH MUSIC

i LISTENED TO AUDIO BRAND IN LAST MONTH

Spotify

Pandor?  pes—
S e
AMazon MUSIC  p—— 30

APPIE MUSIC o 00
Age 12-34

iHeartRadio e —— 3 m Age 35-54
Age 55+

SoundCloud eeee—————35
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New-Music Seekers: mmﬂw HE INFINITE DIAl
Audio Brands Listened to in Last Month (Age 55+)

BASE: U.S. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

W LISTENED TO AUDIO BRAND IN LAST MONTH

Spotify
2]

Pandora
P 28

Google Play
I 35

Amazon Music
D1 28

Apple Music

Em—— 25 Age 12-34
iHeartRadio Age 35-54

P 30 » Age 55+
SoundCloud

-2
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New-Music Seekers: g
Listening to Paid Subscriptions vs. Ad-Supported Audio Brands

BASE: U.S. ONLINE POPULATION AGE 12« WHO LISTENED 7O AUDIO BRAND IN LAST MONTH AND SAY IT IS

"VERY IMPORTANT" TO
STAY UP-TO-DATE WITH MUSIC

PAID AD-SUPPORTED
SUBSCRIPTION SERVICE

Spotify 45 55

499% listened in last month

Pandora
369 listened in last month

Google Play
319% listened in last month
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New-Music Seekers: M"mul" INFINITE
Audio Brands Listened to in Last Week

BASE: U.S. ONLINE POPULATION ACE 12« WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

ISTENED TO AUDIO BR A

Spotify 43

r 4
2
3
-
| Y

Pandora 29

Apple Music

iHeartRadio

-t
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MEW-MUSIC SEEXERS

New-Music Seekers: ;g""?.ﬁ;;h,*'i INFINITE DIA

Tl

Audio Brands Used Most Often

BASE: U.S, ONLINE POPULATION ACE 12+ WHO USE AUDIO BRANDS

APPLE IHEART AMAZON GCOOGLE SOUND
SPOTIFY PANDORA MUSIC RADIO MUSIC PLAY cLoup ©THER

New-Music
Seekers 12+

Satisfied
Listeners 12+

("Not at all important” to st
up-to-date with music
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New-Music Seekers: ;ﬂ"u,,"““‘. INFINITE DA

MEW-MUSIC SEEXERS

Audio Brands Used Most Often

BASE: U.S, ONLINE POPULATION WHO USE AUDIO BRANDS AND SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

APPLE IHEART AMAZON COOGLE SOUND
SPOTIFY PANDORA MUSIC RADIO MUSIC PLAY CLOUD OTHER
New-Music -
Seokers 12+ 30 18 13 9 9 9 5 7
Age 12-34
Age 35-54
Age 55+ -
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Weekly Usage of YouTube for Music

BASE: U.S. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

71
57 l 58

New-Music Seekers 12+ Age 12-34 Age 35-54 Age 55+

SED YOUTUSBE FOR MUS ORf MUSIC VIDEOS IN AST Wi L
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In-Car Media

Among New-Music Seekers
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Audio Sources Ever Used in Car

BASE: U.S. ONLINE POPULATION ACE 18+« WHO HAVE DRIVEN/RIDDEN IN CAR IN LAST MONTH
AND SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC; 92%

Wi ) SOURCE IN CAR

AM/FM radio
Owned digital music

Podcasts

CD player

&
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New-Music Seekers: ,||II||H|H" THE INFINITE DIA!

st

L0 W obUSic SERERE ]

Audio Sources Ever Used in Car

BASE: U.5. ONLINE POPULATION WHO HAVE DRIVEN/RIDDEN IN CAR IN LAST MONTH AND SAY

ITIS *VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC
#OUSING AUDIO SOURCE IN CAR

AM/FM radio

Owned digital music

Podcasts
CD player
Online radio m Age12-34
m Age 35-54
SiriusXm “Age 55+
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New-Music Seekers: M"mul" INFINITE
SiriusXM Satellite Radio Subscribers

BASE: U.S. ONLINE POPULATION ACE 12« WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

No
65%
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New-Music Seekers: M"mul" INFINITE
Audio Source Used Most Often in Car

BASE: U.S. ONLINE POPULATION AGE 18+ WHO HAVE DRIVEN/RIDDEN IN CAR IN LAST MONTH

OWNED
AM/FM RADIO MUSIC SIRIUSXM PODCASTS OTHER

New-Music
Seekers 18+

Satisfied
Listeners 18+

Not at ail important” to stay
up-to-date with music)
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New-Music Seekers: '!m""'im.if'
Audio Source Used Most Often in Car

BASE: U.S. ONLINE POPULATION WHO HAVE DRIVEN/RIDDEN IN CAR IN LAST MONTH AND SAY
ITIS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

OWNED
AM/FM RADIO MUSIC SIRIUSXM PODCASTS OTHER
New-Music A
Seekers 18+ 33 28 : 12 10
Age 18-34 29 29 - 8 14
Age 35-54 35 29 17 7
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Music Discovery

Among New-Music Seekers
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New-Music Seekers: ..
Sources Ever Used to Discover Music

BASE: U.S. ONLINE POPULATION ACE 12« WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

EVER USE SOURBCE TO FIND QUTY ANCOUT MUSsIC

YouTube I G 5
Friends/family I 7
AM/FM radio I
Spotify I 2
Facebook I -
g =1
Apple iTunes NG 25
iHeartRadio NN 1°
Music television channels NN 1°
Video games NG &
SiriusXM N 15
Blogs about music N 12
Information/displays at local stores M 3

P
@d'SOf‘ ) TR'TON #lnflnlteolal THE INFINITE DIAL 2020 EDISON HESEARCH AND TRITON DIGITAL



New-Music Seekers: .”Itm::u- THE INFINITE DIA!
. ° Iyl | NEW-MUSIC SEEXERS
Sources Ever Used to Discover Music (Age 12-34)

BASE: U.S. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

W EVER USE SOURCE TO FIND QUYT ANOCUT MUSIC

—_—_— = 77 [ hIA
YouTube iHeartRadio
N 49
Friends/family _ 14
Music television channels
L kv
AMIEI o E— 3

Video games

Spotify
o
27 SiriusXM
Facebook
|— 13
Pandora 27 Blogs about music
e =o mAge12-34
g
Apple iTunes a Info/displays at local stores Age 35-54
Age 55+

eieQIch
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“'H 15 'I.u NEW-MUSIC SEEXERS

New-Music Seekers:
Sources Ever Used to Discover Music (Age 35-54)

BASE: U.S. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

W EVER USE SOURCE TO FIND QUT AGIOCUT MUSIC

YouTube I G4 iHeartRadio N 23

Friends/family I 41 ) y
Music television channels I 25

AM/FM radio I S 3
Video games [ 15
Spotify I 34

SiriusXM TN 22
Facebook I 45

Pandora IEEEEGEGG_G—_— S Blogs about music [N 14

Age12-34
Bl s m Age 35-54
Age 55+

Apple iTunes N 18 Info/displays at local stores

eieQIch
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New-Music Seekers:
Sources Ever Used to Discover Music (Age 55+)

BASE: U.S. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

W EVER USE SOURCE TO FIND QUY AGOCUT MUSIC

YouTube
Friends/family
AM/FM radio
Spotify
Facebook
Pandora

Apple iTunes

Geaison

(P THE INFINITE DIAL
MUY sOvausicsenars

iHeartRadio
1
4 35
e 53 Music television channels
e 25
—_———e
70 Video games
12
I 20
SiriusXM
I 19
- Y]
Blogs about music
"1 4
e . Agel12-34
Info/displays at local stores Age 35-54
=15 s » Age 55+
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New-Music Seekers: }ml .rlu* THE INFNITE u Al
Sources Ever Used to Discover Music

BASE: U.S. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

W EVER USE SOURCE TO FIND QUT ANOUT MUSsIC

I 7 2

YouTube _57 64 iHeartRadio
Friends/family ) ‘
Music television channels
AM/FM radio
Video games
Spotify
SiriusXM
Facebook
Pandora Blogs about music
B Age12-34
Apple iTunes Info/displays at local stores ® Age 35-54
» Age 55+

reLeQIch
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New-Music Seekers: "fm:"i::“l" THE INFINITE DIA!
. ° UL T .
Sources Ever Used to Discover Music

BASE: U.S. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

W EVER USE SOURCE TO FIND OQUT AOCUT MUSIC

YouTube iHeartRadio
Friends/family ) ‘
Music television channels
AM/FM radio 23
Video games 15
Spotify 2
SiriusXMm
Facebook
Pandora Blogs about music
B Age12-34
Apple iTunes Info/displays at local stores ® Age 35-54
n Age 55+
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New-Music Seekers: l"“"u,m”l,u
Currently Ever Watch Live Streamed Video Games

BASE: U.S. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

AYING Y

New-Music Seekers 12+ Age 12-34 Age 35-54 Age 55+
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New-Music Seekers: DG LR
Source Used Most Often to Discover Music

BASE: U.S. ONLINE POPULATION ACE 12~

AM/EM FRIENDS/ SIRIUS
YOUTUBE SPOTIFY RADIO FAMILY PANDORA OTHER

New-Music
Seekers 12+

Satisfied
Listeners 12+

("Not at all important™ to stay
up-to-date with music)

)
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New-Music Seekers: “:'m::t*
Source Used Most Often to Discover Music

BASE: U.S. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

AM/FM FRIENDS/ SIRIUS
YOUTUBE SPOTIFY RADIO FAMILY PANDORA OTHER
New-Music - _
Seekers 12+ 26 19 " 10 S 3 23

Age 12-34

Age 35-54

Age 55+
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]!E:f"li,.j.ﬂ HE INFINITE

MEW-MLUSIC SEEXERS

Observations

Staying up-to-date with music is only “very important” to
24% of Americans age 12+
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iy, THE DIAL

)
l“Inl"l NEW-MUSIC SEEKERS

Observations

Many new-music seekers are young, but not all of them
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'HE INFINITE DA

e

Observations

New-music seekers more likely to share what they're
listening through social media than in-person
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iy, THE DIAL
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l“Inl"l NEW-MUSIC SEEKERS

Observations

The number of sources for music discovery is growing.
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'HE INFINITE DA

e

Observations

Online audio platforms are increasingly becoming the main
source of new music for new-music seekers
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