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Study Methodology

« |In Q1 2018, Edison Research conducted a national telephone
survey of 1000 Canadians aged 18 and older, using random digit
dialing techniques to both cell phones and landlines

« Survey offered in both English and French languages

« Data weighted to national 18+ population figures
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il Familiar with the term “Podcasting”

THE INFIN DIAL

% familiar with the term podcasting

70%
61% 63%

50%

Total 18+ Age 18-34 Age 35-54 Age 55+
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% ever listened to a podcast

60%

52%
47%

33%

Total 18+ A Age 18-34 Age 35-54 Age 55+
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‘llmll" il Monthly Podcast Listening

THE INFIN

% listened to a podcast in the last month

41%
28% 29%
- - =
Total 18+ Age 18-34 Age 35-54 Age 55+
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Composition of Podcast Consumers

Monthly Podcast Consumers 18+

Men
54%

Women
46%
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ul'  Composition of Podcast Consumers

THE | DIAL
CANADA 2018

Canada Population 18+ Monthly Podcast Consumers 18+

Age 35-54
34%

Age 35-54

34%
Age 18-34
41%
Age 18-34
28%
Age 55 and

old:ar Age 55 and

38% older
25%
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Composition of Podcast Consumers

Annual Household Income:

33%

41%

Cz,’adison

Canada Population 18+

Monthly Podcast Consumers 18+

$150K or more
m $100K-$150K
m$75K-$100K

&
} TRITON



i1y, ll"'l,l
'|I||I| |'| !

THE |
CANADA 2018

Composition of Podcast Consumers

Educational Attainment:

m Canada Population 18+ Monthly Podcast Consumers 18+
i ogy, 3%
; 24%  25% 24% 2T ;
21%
- - - -
. High School One to three Four-year Some grad school -
or less years of college college degree or advanced degree
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Employment Status:

m Canada Population 18+

Monthly Podcast Consumers 18+

Composition of Podcast Consumers

53%
47%
24%
90/0 110/0 130/0 90/0 130/0
St 4% 29 2%
—1 = =S B
Employed Employed Temporarily Homemaker Retired Student
full-time part-time unemployed
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ul"  Weekly Podcast Listening in Canada

THE | VITE DIAL
CANADA 2018

% listened to a podcast in the last week

27%
-19% - -180/ - 13%
Total 18+ Age 18-34 Age 35-54 Age 55+
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“'::“ pj":l‘ Average Time “Weekly Podcast Listeners”

=oenreon. Spend Listening to Podcasts

CANADA A

Weekly Podcast Consumers 18+

Mean: 6 hours 4 minutes 3 hours to less
1 hour to less than S hours
than 3 hours 13%
36%

5 hours to less
than 10 hours
20%

Less than
one hour
15% 10 hours or
more
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.;;I "™y Number of Podcasts

wenenreons | jStened to In Last Week

Weekly Podcast Consumers 18+

Three

20% Average of five
podcasts listened
;_fy; per week
0
Four or Five
19%

One

0
19% Six to Ten

Don't know 11 or more 12%
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‘Ilmll"" »" Years Listening to Podcasts

THE IN DIAL . . 1
CANADA “For how long have you been listening to podcasts?

1 year to

5 years or more
< than 3 years

Ever listened to a podcast 23% 17% 30%
Monthly Podcast Consumers

Weekly Podcast Consumers

@qis.on

6 monthsto Lessthan
<than 1year 6 months

13% 15%

10% 13%

8% 14%
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THE INFINITE DIAL ’ »
CANADS ‘Do you ever listen to a podcast...?

Monthly Podcast Consumers 18+

At home 80%
In a car/truck

At work

Walking around/On foot

Riding public transportation

At a gym/Working out

P
@dison % ever listen to podcasts in location \ TRITON
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w" Where are Podcasts Most Often Listened to?
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Monthly Podcast Consumers 18+

At work
1%

At home
63%

In a car/truck
14%

While walking
around/On foot

Other 4%
8%
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Monthly Podcast Consumers 18+

Gedisor

Entire
podcast
episode

53%

Most of the podcast
35%

Less than half
the podcast
7%

Just the beginning
of the podcast
3%

Amount of Podcast Episode Listened to
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Wl Public Radio Podcast Listening

THE INFINITE DIAL
CANADA 2018

“Do you currently ever listen to any podcasts from Public Radio producers, such as CBC, Radio Canada, or NPR?"

No

Ever listened to a podcast

Monthly Podcast Consumers 18+

Weekly Podcast Listeners 18+
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il Increasing Podcast Playback Speed

THE INFIN DIAL

“Do you ever increase the speed of your podcasts in order to listen to them faster?”

Yes
1%

No
89%

Base: Monthly Podcast Consumers 18+
@dison } TRITON
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Smart Speaker Awareness

54%
Google Home
67%

Canada Population 18+

46% Monthly Podcast Consumers 18+

Amazon Alexa
66%

@dison % aware of smart speaker (} TRITON



Ji'lm'm"""h

Smart Speaker Ownership

(TR
THE INFINITE D
CANADA 2018

AL

Canada Population 18+ 8%

Monthly Podcast Consumers 18+ 10%

0 1 i .
Q’edison %o owning either Amazon Alexa or Google Home devices ) TRITON
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il Smart Speaker Ownership

Own a Smart Speaker

Own Google, vin Amaz Own Alexa,
no Alexa \lexa 00gle no Google

Canada Population 18+ 30%

Monthly Podcast Consumers 18+
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