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Sports Audio Report: Female Fans

Webinar Overview

sports Fandom among Females

oports Audio among Female Fans

Advertising to Female Sports Fans
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Sports Audio Report: Female Fans

Survey Methodology

3.534 total online interviews

1,602 interviews among females

National sample of persons age 13+

Interviews conducted Q4 2023

All respondents marked themselves as a 4 or higher on a 10-point scale,
where 1 is “not a sports fan at all” and 10 is a “"super sports fan”

57% of women 13+ qualified based on this criterion

Data weighted to match the gender, age, and ethnicity of Sports Fans
as established in Edison Research’s Share of Ear study

(Glecison | gewswm  groupm
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The majority of females are sports fans
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of the U.3. female population age 13+ rrrece000000
: « = s 85 2 9900 ...
consider themselves sports fans ces 0000000
{4 or higher on a 10-point scale, where a 1 is “nol a spors + s s s 00080 .".".
fan at all” and a 10 is a “super sports fan’) s+ o 0o 000 . .' ."..
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- s s 00000000
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s s o 0000000
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American football, basketball, baseball, gymnastics, and

the NHL are the most-followed sports among female fans
“How much of a fan are you of [sport/league]? Big fan; you follow it closely, a fan, but you don't follow it closely, not a fan of it?"

NFL

College football |

NBA

MLB |

College basketball

Gymnastics |
NHL

Soccer |

Tennis

WWE |

NASCAR |

Boxing

UFC/MMA |

Golf |

Formula 1

% saying big fan: follow it closely
Base: Female Sports Fans

q@gisqn | Brusxm  group™ Sports Audio Report: Female Fans



Women foster family unity through
their shared love of sports

“Following sports brings your family closer together”

Agree

(Compared to 66% of male sports fans)

Base: Female Sports Fans

@digaan | Brusxm  group™ Sports Audio Report: Female Fans



Female fans leverage sports for social connections

-+ s s s 0 0o 000000000000
« s 8 8 @ Illl".......
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« + s« = & ® O ® ® 00O ...‘.... socialize with other people while
« « = = ® ® © ® ® 0 0 00 ...... watching or listening to sports content
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The majority of Female
Sports Fans are loyal to
their favorite athletes

“You often continue to follow athletes if they are traded to a new team”

®
E]
L
-

Agree s s s a a .

White Female Black Female Latina
Sporis Fans Sporis Fans Sports Fans

L
B a ] L =& 8 & @

Base: Female Sports Fans

-
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Male Sports Fans are more likely
to have cried because of the
outcome of a sporting event than
Female Sports Fans

Male Sports Fans Female Sports Fans

Say yas, thay have cried

Sports Audio Report: Female Fans
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Female Sports Fans are passionate | ' '
about the sports they follow

Have you ever cried, or came close to

crying, because of the outcome of the When the sports team or athlete you

sporting event you watched or listened to follow loses, it greatly affects your mood
A GO e e EThed S SANIN] A0

White femals Black female Latina White female Black female Lalina

Eporis fans Sparts {ans Sports Fans Sports fans Sparts fans Sporls Fans

Base: Female Sports Fans
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Men and Women L iisenta
rally behind e e
.+ = = = @ ® ® 09 @
women"s sports L R B B B A N N N N N E X |
of : are following of are following
women's sports or athletes women's sports or athletes

Base: Sporls Fans
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"4-7" on a 10-point scale of sporis fandom « & o & 00
Estimated 52 million Amernicans ¢« o o 0@
- - ¥ - s 9 . .
. « + =« @ 8 & @
‘8" or "8" on a 10-point scale of sports fandom = * + o 0 000
Estimated 20 million Americans K + + o o 000
s = = s s 5 9009

“10" on a 10-point scale of sports fandom
Estimated 10 million Amencans

Base: Female Sports Fans
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Female Sports Fandom

Casual Spectators: “4-T" on a 10-paint scale of sparts fandam
Enthusiastic Spons Fans: "8" or "8" on a 10-point scale
Die-Hard Sports Fans: “10" on a 10-point scale

Casual
Spectators
36%

Mnrlu:—asr;::;r'ts Enthusiastic
43% Spc:“rt:n;:ans
Die-Hard
Sports Fans

T%

G'gdigmn | Brusxm  group™ Sports Audio Report: Female Fans



Latinas are more likely to
identify as Enthusiastic or |
Die-Hard sports fans

* s o 0 @ &%
..... « ° 0@ ..
..... « s @ @ &
White Female Black Female Latina .. - s s 000000000
Sports Fans Sports Fans Sports Fans - -+ s s 00000000
.+..~tnll-.."...
% enthusiastic or die-hard s c00 00 .‘.
s s 20000000
. 0 000 ....
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Sports audio plays an - . .+ s s e 00000000890

integral role in r s s s e s 0000

Female Sports fandom s s s seees0000d
. = s+ s e o o © ® 00000

of Female Sports Fans “frequently” or
‘occasionally” listened to sports audio content
In the last year

(84% watched sports contentin the last year
through broadcast TV or streaming video services)

Base: Female Sports Fans

Sports Audio Report: Female Fans




Three major platforms make up the

ad-supported sports audio landscape
“In the last year, how often did you listen to sports content through...?”

Ower-the-air AM/FM radio

- 48%

AM/FM radio (over-the-air of online)

Online streams of AM/FM radio

Podcasls

20

SiriusXiM Radio

Base: Female Sports Fans % “frequently’ or "occasionally” in last year

%IS&"\ | Brusxm  group™ Sports Audio Report: Female Fans



Female fans devote significant time
to sports audio content

s & & & @ l'......‘....
+ « s o 0o oo 00000000000
*« & 8 & @ II..........
. -ill....'....... of
s s 0 0000000000000 istened to sports audio
content in the last week
........."-"-.-
D000 O0OOOSOEOSESESEESES LTS o &
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of weekly ...........-.il .
spent 5+ hours listening to sports ....... ® O ® ® ® 0 o & & =

audio in the last week
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Female Sports Audio Listeners are passionate about sports

Casual Spactators: “4-7 on a 10-point scale of sports fandom
Enthusiasiic Spons Fans: “8° or “8° an a 10-point scale
Dis-Hard Sports Fans: “10° on a 10-paint scale

Die-Hard Enthusiastic Casual
Sports Fans Sports Fans Spectators

Female Sports Fans

Female Sports Audio Listeners

Female Sports Video Viewers

Base: Female Sports Fans
Sports Audio Report: Female Fans

gm—“—ﬂn frsexm  group™



Females Fans who listen to sports on SiriusXM
Radio are more likely to be Die-Hard Sports Fans

Casual Spectators: "4-7 on a 10-point scale of spors fandem
Enthusiastic Spons Fans: “8° or “8° on a 10-poinl scale

Rie-Hard Sponts Fans: “10° on a 10-paint scale
Casual

Spectators

Die-Hard Enthuslastic
Sports Fans Sports Fans

Female Sports Audio Listeners

Female AM/FM Radio Sports Listenars

Female Sports Podcast Listenars

Female SinusXM Sports Listeners

Base: Female Sports Fans

Sports Audio Report: Female Fans
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Female Sports Audio Listeners use sports audio
to feel more connected with others

= =« = @ & ® ® O ® 9 '. .......
= =« & & © o © ® 09 .......
= = @ & ® & © ® 0 O .......
- » . & & & & @ ©® . ' ....... of
3 e o ® @ consume sports audio to
r ce000 ..... stay connected to their team/sport
000 O0OOPOGOGOGOGOGSESESEESELITE s -
........'... ® ® & @+
.........‘..II e o e =
of consume
sports audio to feel more connected with ...... @9 00 00 0 ¢ o+ » o
friends, family, and colleagues .... OO OO & ® 0 0 0 & ¢ o =

Base: Female Sports Fans
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Female Sports Audio Listeners r T rerer e 0000000000
are more likely to listen to L ::::::::""..'
sports audio with others than Skl des e s

Male Sports Audio Listeners . s s s s s s 0000000000

% ever hsten to sports audio with other people

Sports Audio Report: Female Fans




Female Sports Audio Listeners are

often listening with other people
“Think of all the times you listen to sports content through audio sources. How often do you listen with other people?”

J'!'||I '\:.;" Iln?'_"'_" 5l EGITI-E Df NG”E U.r
the time the tine

the time the time

Female Sporls Audio Listeners 14 39 13

Female AM/FM Radio Sports Listeners

Female Sporls Podcast Listeners

Female SirusXM Sports Listenars

Base: Female Sports Fans

qadisun SiusXM  group™ Sports Audio Report: Female Fans
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On average, Americans 13+ spend

4 hours 11 minutes

per day listening to audio

Q’ gdrison

On average, Female Sports Listeners spend

6 hours 36 minutes

per day listening to audio

(Gecison | gwsxm  groupm
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Share of Time Spent Listening to Sports

Female Sports Listeners 13+
AMFEL Radio inciudes overthe airand radio streams

edison

share of ear

AM/FM Radio Podcasts SiriusXM Others

2018

2024

qggigaqn | Brusxm  group™ Sports Audio Report: Female Fans



Surge in new female
sports podcast listeners

“How long have you been listening to sports podcasts?”

Less than six
months
34%

Six months o less
than one year
28%

Ten years or more
7%

One year to less
than thrée years
23%

Five years to less
than ten years
10%

%i;qn | Brusxm  group™ Sports Audio Report: Female Fans



Female Sports Podcast Listeners care
about who hosts sports podcasts

® @
= =« & & © o © ® 09 . . . . . . .
« = & o ® ® 09 . . . . . .
. O s af said the
LR L . . . . . . was the most important reason for the
' s« s * ® ® ® OO .. .. . . . . . .. first sports podcast they listened to

. 00000000
have ever followed a hostof a sports . . . . . 200 ¢

podcast on social media
00000000

® & o 0 0
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a
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Base: Female Sports Fans
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DEC 2023

"NEW HEIGHTS"
REACHES NEW HEIGHTS

After Travis Kelce’s romance with
Taylor Swift became public, New
Heights with Jason and Travis
Kelce has experienced a

4"2x INCREASE

In weekly reach among podcast
listeners age 13 and older

About Edison Podcast Metrics: Reach s based upon BI00+ orbime inld

S L LEE
|
- S i U wvBakly OO St CONaWres s (1 PRl Uinbid STALES B5as. 15 G alador In!{:r-.lhﬂ m
Envglish and Spantsh Mo July 2023 through Novembar 2005 Al respondonts roporied llslening (o podcasts in the last wieek: For more Informaticn contactd T O i W,

edison

podeas! metrics M)

AUDIENCE DEMOCGCRAPHICS

Varmen
S2H
Men
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To unlock new opportunities, offer Female Sports
Audio Listeners a wider variety of sports content

of

“there aren't enough audio programs that
cover the sports they like/follow”

Base: Female Sports Fans

agree that

of agree that

“there aren’t enough sports audio
programs that give different perspectives”

® ® & & o o
® ® & @& @& o »
® & ® ® o » oo
® ® ® ¢ & o
® ® ® & @& & o
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Female Sports Audio Listeners .+ s e s 00000000000
are turning to podcasts to seek St rreres 000000000
new perspectives in sports audio AR, S L A
- L] - ] E] e @ ' -.
“Do you consume sports audio to hear unique perspectives s s s = = s o 2000000000
on sports topics not covered in other media?”
o SAYINg Vs % saying yes

Base: Female Sports Fans
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" FE N ENEENEENEENEENNENENNN N |
00O OO0 OO OOOOOOOOIOOS
{ BN BN BN BN B BN BN BN BN BN BN BN BN BN B N N N |
® ® ® ® ® # © ¢ © © © & 0 O O 0O
@ ® & & & ¢ o © o © © © & & © ° © 9 O
® @ @ ® @ @& @& @& @& = & © °© =8 & ° ° @ @
¢ &% & @ = = = @& =® @9 =® = @8 ® s °* & @& @
)
- £
[4n} Q.
L D
(7)) ()
2t
O
2 8 £
-ms
e SR H
-.nl mw
o L
S E g
T o
.AF G.



Female Sports Audio Listeners

connect more with athlete-endorsed ads
Agree/Disagree: “You like seeing or hearing your favorite athlete in advertisements”

Female Sporls Fans 71

Female Sports Audio Listeners

Female Sports Video Viewers

Female AM/FM Radio Sports Listeners

Female Sports Podcast Listaners

Female SiriusXM Sports Listeners 79

% agreeing

Base: Female Sports Fans

%lmn | Brusxm  group™ Sports Audio Report: Female Fans



Gen Z's trust influencers more, making them more

likely to buy an athlete-endorsed product/service
Agree/Disagree: “You're more likely to buy a product/service if it were advertised by an athlete you like/follow”

Female Sports Fans

Gen Z Female Sports Fans
Ages 1324

63

I |

Millennial Female Sports Fans

Ajprs 2542

o8

Gen X Female Sports Fans

Aoy £3-55

39

M I
el

Boamer Female Sports Fans
Aes 50

% agreeing
Base: Female Sports Fans

%IS&"\ | Brusxm  group™ Sports Audio Report: Female Fans



Sports audio advertising engages and
activates female sports audio listeners

“After hearing an advertisement on a sports podcast or sports audio program have you ever...?"

-}
DN 78%
say yes to at least

one ilem
85

% saying yes

Gathered more information
about a company or product

Recommended a productto a
fnend or family member

Purchased a product or service

Used a promotional or discount code
mentionad in the sporls audio program

Base Female Sports Audio Listeners

%_i;qn | Brusxm  group™ Sports Audio Report: Female Fans



Diverse sports fans are eager to invest in their passion
“After hearing an advertisement on a sports podcast or sports audio program, have you ever...?”

Gathered more information
about a company or product

Recommended a productio a
friend or family member

Purchased a product or service

Used a promotional or discount code
mentionad in the sports audio program

» Whits Femals Sports Audio Listeners
o Black Female Sports Audio Listenar
» Latina Speris Audio Listeners

% saying yes

Base' Female Sports Audio Listeners

q-adisun SiusXM  group™ Sports Audio Report: Female Fans
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Endorsements from sports commentators are well trusted

: +» s s 0o o0 00000000000
+ + s s 0 0000000000000
c s o 0o 0000000000000
+ = e s 2 000 0000000000
« s = ® o o O 00 O0OO0OO ..... rrus[::}rﬂductﬂ.fsemce&usedb‘i
announcers or commentators they like/follow
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Base: Female Sports Fans
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eo000000
o000 00000

on sports/team/athlete memorabilia or merchandise each year

Base: Female Sports Fans

Sports Audio Report: Female Fans




iIncome rates than
Female Sports Video Viewers

Female Sports Audio Listeners
boast higher employment,
education, and household

Employed full or part time College Degree Annual HHI $100K +

Female Sports Female Sports Female Sports Female Sports Female Sports Female Sporis

Base: Female Sports Fans
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Sports Audio Report: Female Fans

Takeaways

Female Fans use sports as a way to socialize

“Remember the ladies” when creating sports podcasts

Female Sports Audio Listeners are highly engaged with sports audio

(Gecison | gwsxm  groupm



Taylor Swift and Travis Kelce are ;R
considered the best sports couple for = "
both Female and Male Sports Fans \ 7

Taylor Swift & Travis Kelce ‘ 21
David & Victoria Beckham ' L : ' *
Joe DiMaggio & Marilyn Monroe n ; G W R 8
Tom Brady & Giselle Bundchen m .-
Simone Biles & Jonathan Owens F 13
Serena Williams & Alexis Ohanian r 1

% agreeing

i L] L] L L] & L | L] L ]

= Female Sports Fans

= Male Sports Fans

TR 2 S S S A AR R &
* & & % % 4% % % % 2 + 4 4

L] L ] # L
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